Founded in 2008, doTERRA was built on the mission of sharing therapeuticgrade essential oils with the world. Having seen for themselves the incredible
benefits that can be had from using these precious resources, a group of
health-care and business professionals set out to make this mission a reality.
They formed a company and named it doTERRA, a Latin derivative meaning
“Gift of the Earth.”

In the spring of 2008, the founding executives of doTERRA came together
with a common vision of bringing a new standard of therapeutic-grade
essential oils to the world focused on purity as well as potency. They wanted
something different that would appeal to all people—from those who knew
nothing of essential oils, to those who were considered experts in the field.
1. The original four founders of the company used their savings and
mortgaged their homes to start the company.
2. With no staff to help in the beginning, the founders hand-poured the
essential oils from the original canisters.
3. The product labels were hand made and individually applied to the
essential oil bottles.
4. doTERRA’s first official office was located in this building in Provo, Utah.

Founded April 25th 2008
First $1 Million month 2009
New campus completed 2014
2015 $1 Billion in sales
2018 7 Million Wellness Advocates and Wholesale Customers, $2 Billion in sales

In 2018, doTERRA reached 2 billion dollars in sales. doTERRA ships products
to customers in nearly 100 countries and has corporate offices in 17 countries
and territories. doTERRA completed a new global headquarters in Pleasant
Grove, Utah, USA in 2015 (383,000 total square feet of professional office and
manufacturing space). doTERRA employs more than 3000 people in day-today corporate operations. More than 2000 of these employees work from the
new campus in support of the more than 6 million WAs and WCs around the
world.

dōTERRA is led by a seven member executive team who all have ownership
in the company. They each bring a wealth of experience to dōTERRA and
each has their own area of expertise. Their strength and unity as a
management team can be seen in the dramatic growth of the company and its
solid financial foundation. The owners have promised to keep the company
privately held and not take the company public, so they can maintain control
of the quality of our products and to ensure that the culture of dōTERRA
remains in tact.
•
•
•
•
•
•
•

Dr. David Hill - Founding Executive / Chief Medical Officer
Rob Young - Founding Executive / Product Marketing &Branding Services
Corey Lindley - Founding Executive / President & CFO
Emily Wright - Founding Executive / Sales & Marketing
Mark Wolfert - Founding Executive / General Counsel
David Stirling - Founding Executive / CEO
Greg Cook - Founding Executive / President, Greater China

A few of the statistics that show the strength of the executive team’s business
decisions include the following:
• 7: It took dōTERRA only 7 years to reach $1 billion in sales. One of the few
companies to ever have such rapid sales growth.
• 0: dōTERRA is privately owned and has no debt and is therefore extremely
financially stable.
• 7: We now have over 7 million members across the world and dōTERRA
continues to grow.
• 45: The number of countries where we source our oils.
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As further evidence of how well the company is run, dōTERRA has received
many awards by the state of Utah and is also being recognized nationally for
its achievements.
• doTERRA was recognized with the Best of State award for essential oils for
the second year in a row!
• In 2015 doTERRA was recognized by a leading business publication as the
Utah Company of the Year!
• dōTERRA has also been named an economic engine for two years in a
row.
• dōTERRA was recognized as one of the best places to work in Utah by a
major newspaper
• doTERRA was recently recognized as one of Utah’s top 10 most innovative
businesses at the Utah Genius Awards
• doTERRA was recently recognized by Forbes as the number ONE
enterprise in the state of Utah, the number ONE employer in the mountain
states area, the number two company in the entire Western United States,
and one of the top ten best midsize employers in the entire U.S.!
• dōTERRA was named the 2016 International Company of the year by the
World Trade Association of Utah
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Long before it began receiving all of the accolades for becoming the world’s leading
supply of essential oils, dōTERRA had to establish a standard of quality in an industry
that had never had one. It wasn’t enough to simply provide essential oils to homes
around the world; the doTERRA founders were committed to providing only the highest
quality and purest essential oils so that families could know with surety that they were
using only the best to promote health and wellness for their loved ones. This
commitment lead to the creation of a new standard of therapeutic quality: CPTG.
CPTG is a registered trademark of doTERRA and is used to describe doTERRA’s
standard of essential oil purity and potency.
CPTG is dōTERRA’s quality control process that is unparalleled in the industry. It has
the most developed methodology, involves many the world’s leading experts on
essential oils, and will always be on the cutting edge..
To support its commitment to provide the best quality products in the industry,
dōTERRA has built a scientific team that has grown from a handful of scientists to over
40 Masters or PhD level scientists on staff - each have a wide range of scientific
disciplines. In addition to conducting research, doTERRA Scientists develop new and
innovative products and also perform the testing that is part of our CPTG Quality
Control Process. They keep doTERRA on the cutting edge of Essential Oil Research.

doTERRA CPTG Certified Pure Therapeutic Grade essential oils represent
the safest and most beneficial oils available in the world today. For an oil to be
CPTG Certified Pure Therapeutic Grade the oil must be:
• Pure and natural, with aromatic compounds carefully extracted from plants
• Free from fillers or artificial ingredients; no dilution of active qualities
• Free of contaminants, pesticides, or chemical residues
• Rigorously tested for standards of chemical composition
• Cross tested using mass spectrometry and gas chromatography to ensure
exact purity and composition potency
• Sourced by a global network of leading essential oil chemists and growers
to ensure correct species, growth in ideal environments, and that raw plant
materials were carefully harvested at the right time

In addition to a premium line of single-plant extracts and proprietary essential
oil blends, dōTERRA offers oil-infused products, including Wellness products
such as dietary minerals and supplements, and Personal Care products for
our face, hair and body.
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doTERRA’s culture is one of the most important aspects about the company
and one of the keys to its success. Emily Wright, one of the founding
executives of doTERRA, stated that “doTERRA has a very special culture that
must be fostered and protected. This doTERRA culture is one of service,
education, and care.” At its core, dōTERRA is about serving and empowering
people and helping individuals, families and communities live happier and
healthier lives. In addition to focusing on its millions of members across the
globe, doTERRA is helping countless other lives through two very special
initiatives.
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There are two core programs that are at the heart of doTERRA – Co-Impact
Sourcing and Healing Hands. Co-Impact sourcing is our global sourcing
strategy - our unique approach to how we source our essential oils directly
with the local farmers and distillers throughout the world. The Healing Hands
Foundation is the charitable arm of our business which was established to
serve those in need of assistance across the globe.
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If you are going to take a picture of one slide…this is it. This is why dōTERRA was
created, to change the world and impact communities through our global sourcing
and Healing Hands foundation.
Its not just about providing the highest quality essential oils on the market, it’s about
the number of lives impacted and jobs created. Think about job stability and how
much that changes the way a community can grow.
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As we currently evaluate our supply chain for essential oils, we have continued to
increase the number of oils that are proprietary or exclusive to doTERRA. A few
years ago this number was 84%, but do you know where it is now? It is 96%! That’s
right, 96% of our oils are proprietary or exclusive to doTERRA through our
proprietary formulas as well as the sourcing agreements we have in place with our
various, trusted Grower and Distiller partners around the world.

When dōTERRA entered the essential oil industry, the supply chain was
controlled by brokers who supplied the essential oils to companies who wanted
to sell them to consumers. Many of the essential oils offered by doTERRA are
sourced in developing countries, where the growers and distillers are often at
the mercy of these third party brokers. doTERRA Co-Impact Sourcing helps
create coalitions of growers and distillers that ensure local communities
receive fair and timely payments to support their families and communities.
doTERRA works with these coalitions to provide the resources, tools, and
training necessary to ensure a long-lasting partnership.
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doTERRA’s focuses its philanthropic efforts through the doTERRA Healing
Hands Foundation. Its mission is to bring healing and hope to the world, to
help people live free of disease and poverty, and ultimately to teach
impoverished cultures to be self-reliant. The foundation is supported by
contributions from dōTERRA’s Wellness Advocates, retail and preferred
customers, company employees and executives, and others who share our
vision. Donations are collected through monthly contributions, one-time
contributions, and select product sales.
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The Healing Hands Foundation has been involved in many projects, including
the following:
1. Micro-credit loans providing renewable funding for entrepreneurs in
developing communities. The photo is of a family in Peru whose business
received a micro-loan.
2. Clean water wells and programs. We built a fresh water system for a
community in Haiti. The photo is of people waiting in line the day it became
operational.
3. Building and revitalizing schools and clinics. The photo is of a kindergarten
school in Ghana built by Healing Hands.
4. Medical equipment and resources for hospitals and clinics. The photo is of
medical equipment donated to a clinic in Peru.
5. Education on hygiene and health. The photo was taken in the Dominican
Republic where we educated young girls on feminine hygiene.
6. Partnering with other organizations like Operation Underground Railroad,
which is rescuing children from the horrors of human trafficking. The photo
is of Tim Ballard and his team during a sting operation to free young
children in Columbia.
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In addition to the Healing Hands projects that are done on a global basis, we
have our own Healing Hands projects that are done here in Japan from
donations from our Japanese IPCs. All proceeds from the purchase of Rose
Hand Lotion go toward Healing Hands projects. A few of the projects done in
Japan include:
• Fukushima Kids project – providing ongoing relief for children affected by
the nuclear accident of 2011.
• Disaster relief for Typhoon – humanitarian relief efforts for victims of the
flooding in September of 2015.
• Kumamoto Earthquake – provided supplies, donations and volunteers to
aid in the aftermath of the Kumamoto earthquake of 2016.
• Aid for Tarachine Clinic
• Healing Hands volunteer activities conducted at Elderly care facility
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In order to bring their vision of sharing essential oils with the world, the
founders had to decide on the best business model for dōTERRA. Sharing
essential oils is a unique experience, and the founders of doTERRA
recognized that a sales model just as unique would be needed. In order to
best facilitate personal essential oil experiences, doTERRA utilizes a direct
selling model that allows distributors to work with customers as opposed to
mass marketing. This more individual approach allows individuals to
experience for themselves the incredible power of essential oils while also
developing relationships of trust. This model also created the opportunity for
individuals and families to achieve their dreams of financial independence.
Over 7 million Wellness Advocates, now use and sell doTERRA products
around the world.
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Direct selling is a method of marketing and retailing goods and services
directly to the consumers, in their homes or in any other location away from
permanent retail premises. Direct selling consists of two main business
models: single-level marketing, in which a direct seller makes money by
buying products from a parent organization and selling them directly to
customers, and multi-level marketing (also known as network marketing or
person-to-person marketing), in which the direct seller may earn money from
both direct sales to customers and by sponsoring new direct sellers and
potentially earning a commission from their efforts.
The World Federation of Direct Selling Associations (WFDSA) estimates that
103 million people were in involved in direct sales in 2015. In all, 23 countries
posted sales of $1 billion or more from direct selling. Japan ranked #5 in that
list of 23 countries, with direct sales estimated at $14.66 billion.
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Unfortunately, the MLM business model has had a bad reputation because of
the business practices of some companies and some individuals in the
industry. Those companies and individuals claim that you can become rich
quick or that you can live a life of luxury without having to work, or they force
you to buy a lot of products upfront. They focus almost entirely on making
money and they view other people as a means to an end. Their products are
just a way to make money and many of those people jump from one company
to the next, trying to find the next “ground floor” opportunity. The business
model isn’t the problem - the problem is with the way some companies and
individuals use it.
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The culture of a company will shape its behavior in the marketplace. It’s the
culture of dōTERRA that sets it apart from other companies that have an MLM
business model and most companies in other industries. A traditional MLM
company and dōTERRA have similar core elements – products, people and
the business opportunity – but it’s the way they prioritize those things and how
they think about those things that is so different. As mentioned, traditional
MLM companies focus on the business first and making money. Their
products only matter to the extent that they have high consumption rates and
people are used as a means to an end.
With dōTERRA, people are the highest priority, but not to use them as a
means to an end, dōTERRA’s mission is to serve and empower people. That
is evident in the Co-Impact Sourcing and Healing Hands programs. Our
products are important not to make money from, but because they can help
others live healthier lives. And the business opportunity is helping many
people become financially independent but more importantly it is developing
leaders, not just for dōTERRA, but for their communities and for the world.
When you join dōTERRA, you become part of a global family whose purpose
is to serve and empower others. It’s a wonderful community to be a part of.
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doTERRA enjoys over 75 percent retention rate, compared to a direct selling
industry average near 10 percent. After joining doTERRA, over 75 percent of
all customers reorder, continue to share doTERRA products, or build a
doTERRA business. Why?
• Customers and Wellness Advocates are satisfied with product value
• High satisfaction levels lead to a desire to share products and success with
others
• Product sales leaders recognize the value of doTERRA’s powerful
compensation plan
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dōTERRA international opened its office in Tokyo Japan in April of 2012. Since
that time, the company has seen impressive growth as the market has been
receptive to dōTERRA’s best-in-class essential oils its minerals and
supplements and personal care products. Last year sales in Japan grew at a
rate of over 30%, which is very unusual for a direct sales company that has
been open for business that long in Japan, but it’s because of dōTERRA
unique culture and live-giving products. doTERRA Japan moved to a new
building in Roppongi, Tokyo area of Japan since September 2018 and over
100 members are vising the product center and seminar rooms every single
day.
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Product center is located in the 1st floor of the building. All essential oils can
be tested there and you can sit back and relax just like your home. Kids room
is also there so young mother can bring their kids.
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dōTERRA Japan employs over 120 staff members whose primary purpose is
to serve all of its members and to make your experience with dōTERRA the
best it can possibly be. As dōTERRA continues to grow in Japan, its staff will
continue to work diligently to help make your health and wellness goals a
reality and your financial dreams comes true.

